






The role. 

Job title: SENIOR COMMERCIAL MANAGER 

Reports to: Property Director 

Contract: Full Time, Fixed-Term (12 months), 

35 hours per week 

Salary: £53,000 per annum 

About the role 

You will lead the commercial team to deliver commercial events, activations and 
activities aimed at growing commercial income over time and providing a vibrant 
environment which is attractive to the highest quality businesses, brands and 
commercial partners. You are responsible for growing sustainable commercial 
income, developing strong commercial partnerships and delivering high quality 
events across world class locations along London’s Southbank. 

Who you will work with 

The commercial & asset team are responsible for delivering property management 
and commercial activity that drives sustainable commercial value and community 
benefit. You will directly manage the Events Manager and Events Coordinators. 

Your day-to-day 

Responsibility for: 

1. performance and cohesion of the commercial and events team

2. negotiating and managing commercial transactions for events, commercial
partnerships and commercial contracts.

3. managing the commercial budget and income targets with tight focus on the
optimising asset specific income..



4. developing marketing intelligence to build a sales pipeline for commercial events
and conferences. Identify and explore additional cash generation activities
including formation of commercial partnerships.

5. ensuring commercial activities are delivered safely, contractual duties complied
with and events are compliant with all related statutory requirements

6. developing and maintaining competitive pricing structures and ensure profitable
commercial activity

7. ensuring a high-quality customer experience, complaint management and driving
a culture of continual improvement in service standards

8. co-ordinating marketing and advertising to maximise commercial returns.

Contribute to:

9. work with the property asset manager to develop and execute commercially
robust asset management plan across the portfolio and identify commercial risk
and mitigation planning.

10. contribute and help manage a coherent commercial strategy across the asset
portfolio with clear metrics and performance measures

11. a culture that delivers safe working practices and high-quality environments.

Management responsibilities:

12. hold self and others accountable, setting standards and following through on
commitments

13. make sound, evidence-based decisions, identifying root causes, applying good
judgement, and balancing short term needs with long term priorities

14. build an inclusive, high trust, and accountable team culture while consistently
demonstrating organisational behaviours and values ensuring everyone feels
respected and able to contribute

15. develop people and capability through coaching, mentoring, tailored
development plans, and by creating opportunities for growth and skill building
and confidence manage performance proactively by setting clear expectations,
hold regular check ins, give constructive feedback, and address issues promptly
and fairly

16. enable delivery by removing obstacles and empowering the team, supporting
problem solving and encouraging continuous improvement and innovation

17. promote wellbeing and sustainable performance, monitoring workload,
addressing risks early, and creating a supportive environment where people can
thrive.



General requirements 

To comply with Coin Street’s Diversity, Equality, and Inclusion policy. 

To comply with Coin Street’s Health & Safety policies. 

To comply with Coin Street’s Safeguarding policies. 

To comply with Coin Street’s IT policies and procedures. 

To promote an organisational culture that reflects Coin Street’s Values: 

• Creative: By looking for solutions rather than problems I will find better
ways of doing things.

• Collaborative: By respecting the views of others we will learn, grow, and
achieve more together.

• Committed: I do what I say I am going to do and do the best job I can.
• Curious: We ask questions about what we do and the way we do things –

as an organisation, community and society.
• Inclusive: I embrace difference and encourage authenticity.

We do this by: 

• Respecting each other through kindness, empathy, and consideration.
• Asking questions and listening well to each other.
• Holding an open mind and seeking out new possibilities and opportunities.
• Actively involving others to better understand the value they bring.
• Holding ourselves and each other to account on what we will do and when

we will do it.
• Creating time and space for reflecting and growing from our learning.
• Challenging unhelpful behaviours and intolerance constructively.



Who we’re  
looking for. 

Knowledge and experience 

1. Demonstrable experience in sales, negotiation and building commercial
relationships

2. Minimum 2-3 years’ experience of managing teams and embedding a
performance culture

3. Customer facing commercial experience ideally in the
hospitality/service/event management sector

4. Breadth of commercial knowledge events, conferencing, advertising,
commercial brand activations

5. Formal qualifications are not a prerequisite for this role, but desirable
qualifications include a degree or professional qualification in a commercial,
business, marketing, hospitality or events related discipline, alongside relevant
leadership or management training. Professional development in sales,
customer experience or events management is also desirable.

Skills and abilities 

1. A personal commitment to and enthusiasm for Coin Street’s, purpose, values,
ethos, and mission.

2. Strong leadership and team‑development skills, with the ability to coach and
motivate staff to deliver high performance and challenge and manage poor
performance

3. Proven sales and negotiation skills with strong commercial acumen and
entrepreneurial ability to build business cases for new propositions and
developing new income streams

4. Excellent relationship management skills, building effective working
relationships with customers, partners and internal teams by raising
organisational standards

5. Able to influence at senior level with confident dispute resolution and
complaint‑handling ability, managing customer issues professionally and
protecting commercial reputation

6. Awareness of social impact and ability to balance commercial performance
with social outcomes

7. Strong digital literacy including use of systems, platforms and databases.






